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ABSTRAK 
Kawasan bersejarah di sepanjang garis imajiner (garis khayalan) sebagai pusat kota 
yogyakarta, di penuhi berbagai iklan media luar ruang. Penempatan iklan media luar ruang 
kurang tertata banyaknya bangunan bersejarah kehilangan makna. Tujuan dari penelitian 
skripsi ini adalah mengetahui eksistensi (keberadaan) boleh atau tidaknya iklan media luar 
ruang di tempatkan, Arsitektur dan Estetika iklan media luar ruang (outdoor) di sepanjang 
garis imajiner (garis khayalan) kota Yogyakarta. Jenis penelitian yang digunakan adalah 
penelitian kualitatif untuk menjelaskan data dengan penelitian Penempatan Iklan Media Luar 
Ruang (outdoor) di sepanjang garis imaginer (garis khayalan) nilai sejarah kota Yogyakarta 
menggunakan metode deskriptif kualitatif. Data yang diperoleh dimulai dengan 
mengumpulkan data primer dan data sekunder,  yaitu wawancara mendalam, observasi dan 
dokumentasi.  
Hasil penelitian dan wawancara oleh dinas-dinas yang terkait, yaitu Dinas Pariwisata 
dan Kebudayaan Kota Yogyakarta, DPDPK, KIMPRASWIL, Ahli Arsitektur Universitas 
Atmajaya, (UPT) Kawasan Malioboro, ahli Pusat Kebudayaan Bidang Diskusi dan 
Pendidikan Universitas Gajah Mada (UGM), Biro iklan (Link Media Advertising) 
penempatan iklan di sepanjang garis imajiner kota yogyakarta diperbolehkan dengan syarat 
mengikuti aturan-aturan pemerintah kota Yogyakarta. Tidak adanya tempat khusus pendirian 
iklan media luar ruang terutama iklan masyarakat kota Yogyakarta menyebabkan pendirian 
iklan tersebut asal-asalan ditambah penempatan masih belum sesuai sehingga menimbulkan 
kesan semrawut, belum adanya keseragaman bentuk, ukuran, ornamen serta standarisasi 
bahan papan maupun tiang reklame. Keberadaan iklan media luar ruang di kawasan atau 
bangunan bersejarah di Kota Yogyakarta sudah saatnya dibuatkan teknis pemasangan 
reklame masing-masing Dinas Teknis, mekanisme perijinan, masterplan khusus perlindungan 
benda cagar budaya (BCB) atau kawasan sejarah. 
Sehingga dapat ditarik kesimpulan Penempatan Iklan Media luar ruang di sepanjang 
garis imajiner diperbolehkan dengan syarat tidak mengganggu berdirinya bangunan, 
pemasangan di kendalikan baik dari segi penempatan, iklan media luar ruang di sepanjang 
garis imajiner belum tepat dan masih memerlukan perbaikan, belum dapat memenuhi kriteria 
keefektifan dan estetika, dari segi ketinggian juga harus di pertimbangkan, dan dari segi 
perizinan mengikuti aturan-aturan yang di tentukan oleh pemerintah kota lewat Dinas Pajak 
dan Pengolahan Keuangan (DPDPK) kota Yogyakarta. Pentingnya sebuah keseragaman 
bentuk, ukuran, desain konstruksi dapat membangkitkan estetika iklan media luar ruang (out-
door) di sepanjang garis imaginer kawasan sejarah kota Yogyakarta, dan juga pentingnya 

















Historic region along the imaginary line (imaginary line) as the center of Yogyakarta 
city, filled with a variety of outdoor media advertising. Placement of outdoor media 
advertising that is less orderly caused so much loss of meaning of historical buildings. The 
purpose of this thesis research was to determine wether the the placement outdoor media 
advertising may or may ot exist, Architecture and Aesthetics of outdoor media advertising 
along the imaginary line of Yogyakarta city. The type of research that is used is qualitative 
research to explain the data of  the Outdoor Media Ad Placement research along the 
imaginary line historical value of Yogyakarta city using qualitative descriptive methods. 
Obtained data starts with collecting primary data and secondary data by commencing in-
depth interviews, observation and documentation.  
The results of research and interviews of the relevant departments, which are Cultural 
Tourism and Culture of Yogyakarta, DPDPK, Regional Infrastructure Department, 
Architecture Expert of Atmajaya University, (UPT) Malioboro Area, Cultural Center Field 
Discussion and Education expert of Gajah Mada University, Advertising Bureau (Link Media 
Advertising) conclude that the placement of advertising along the imaginary line of 
Yogyakarta city is allowed on the condition that it’s following the rules of Yogyakarta city 
government. The absence of a special place of establishment of outdoor media advertising, 
especially community advertising is being the cause of perfunctory establishments of the ad 
plus random placements is still inappropriate giving rise to the impression of chaotic, the lack 
of uniformity of shape, size, ornamentation and materials standardization of the sign boards 
and poles. It's about time that the outdoor media advertising presence in the region or historic 
buildings in the city of Yogyakarta technical installation of billboards to be made by each 
Technical Office, licensing mechanism, a special protection masterplan of cultural heritage 
objects (CHO) or regional history. 
So it can be deduced that outdoor Media Ad Placement along an imaginary line is 
allowed, in terms not to interfere with the establishment of buildings, controled installation 
both  in terms of placement, outdoor media advertising along an imaginary line are still just 
not appropriate yet and need some improvements before they can meet the criteria of 
effectiveness and aesthetics, and in terms of height it should be taken into consideration and 
follow the licensing terms by the rules that is determined by the city government through the 
Office of Tax and Financial Processing (DPDPK) of Yogyakarta city. The importance of a 
shape, size, construction design uniformity can arouse outdoor media advertising aesthetic in 
the historical region along the imaginary line of Yogyakarta city, and also the importance of 
maintaining the architecture of Yogyakarta city from outdoor media advertising. 
